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	approach (n)
	/ə'prəʊʧ/
	
	In Japan, a low-key approach is preferable to the "hard sell".

	board (n)

   on the board
	/bɔːd/

/ɒn ə 'bɔːd/
	
	The Managing Director or CEO is the person on the board who is responsible for the day-to-day running of the company.

	business (n)

   business card

   get down to business

   talk business
	/'bɪznəs/

/'bɪznəs kɑːd/

/get ˌdaʊn tə 'bɪznəs/

/tɔːk 'bɪznəs/
	
	A thank-you note is an opportunity to send your business card and possibly recap your conversation.

At an American business lunch, it's considered inappropriate to get down to business before the waiter has handed you the menu.

In other countries, you don't talk business until the first glass of wine has been poured and the host offers a toast.

	CEO (n) (AmE) (= Chief Executive Officer)

   (BrE = Managing Director)
	/siːiː'əʊ/
	
	The CEO is responsible for the day-to-day running of the company.

	competing (adj)

   competing companies/products
	/kəm'piːtɪɳ/

/kəm'piːtɪɳ ˌkʌmpənɪz/ˌprɒdʌkts/
	
	The Japanese don't like it if you criticise competing products.

	the competition (n)
	/ə kɒmpə'tɪʃən/
	
	If you look at the competition, there's just no comparison.

	confidential (adj)
	/kɒnfɪ'denʃəl/
	
	I'm afraid the documentation is confidential.

	cooked (adj)

   cooked with/in
	/kʊkt/

/'kʊkt wɪƟ/ɪn
	
	"Paella" is a seafood dish cooked with rice.

	costs (n pl)
	/kɒsts/
	
	It could save you up to 30% in costs.

	credibility (n)
	/kredɪ'bɪləti/
	
	If you are not completely honest about your product, your credibility will be damaged.

	deal (n)

   discuss a deal

   make a deal
	/diːl/

/dɪsˌkʌs ə 'diːl/
/meɪk ə 'diːl/
	
	We weren't able to discuss the deal because there was so much noise in the restaurant.

We're hoping to make a deal before the end of the week.



	discount (n)

   offer sb a discount
	/'dɪskaʊnt/

/ˌɒfə ə 'dɪskaʊnt/
	
	If we can make a deal today, I can offer you an even better discount.

	documentation (n)
	/ˌdɒkjuːmen'teɪʃən/
	
	I'm afraid the documentation is confidential.

	establishment (n)
	/ɪ'stæblɪʃmənt/
	
	The ideal establishment for a business lunch is one where you don't have to shout but you have some privacy.

	faux pas (n)
	/fəʊ 'pɑː/
	
	Dressing too casually is one of many faux pas you can make when going to a business lunch in another country.

	hard sell (n)
	/hɑːd 'sel/
	
	The "hard sell", using aggressive sales techniques, is often considered offensive in Japan.

	inappropriate (adj)

   (opposite = appropriate)
	/ɪnə'prəʊprɪət/
	
	Ordering wine at a business lunch is considered inappropriate in some countries.

	influence (n)

   lose influence
	/'ɪnfluəns/

/luːz 'ɪnfluəns/
	
	You will lose influence if you are not completely honest about your product.

	job title (n)
	/'ʤɒb ˌtaɪtəl/
	
	"What's your job title, Neil?" "I'm Product Development Director."

	long-term (adj)

    (opposite = short-term)
	/'lɒɳtзːm/
	
	The CEO is in charge of long-term strategy and planning.

	low-key (adj)
	/ləʊ'kiː/
	
	In Japan, a low-key approach is preferable to the "hard sell".

	managing director (n) (BrE)

   (AmE = CEO)
	/'mænɪʤɪɳ daɪˌrektə/
	
	The managing director is responsible for the day-to-day running of the company.

	made with/from
	/'meɪd wɪƟ/frɒm/
	
	"Unagi" is a dish made with eels and rice.

	planning (n)
	/'plænɪɳ/
	
	The CEO is in charge of long-term strategy and planning.

	policy (n)

   marketing policy
	/'pɒləsi/
	
	Sisi Albright, Director of Marketing, is responsible for marketing policy and the worldwide sales force.

	privacy (n)
	/'prɪvəsi/
	
	The ideal establishment for a business lunch is one where you don't have to shout but you have some privacy.

	product (n)
	/'prɒdʌkt/
	
	Be honest about your products - otherwise you'll lose your credibility.

	recap (v)

   recap a conversation
	/riː'kæp/

/riː'kæp ə /kɒnvəˌseɪʃən/
	
	A thank-you note is an opportunity to send your business card and possibly recap your conversation.

	report to (phr v)
	/rɪ'pɔːt tə/
	
	As Product Development Director, Neil reports directly to Jeff Seagram, the Managing Director.

	responsible (adj)

   be responsible for sth
	/rɪs'pɒnsəbəl/

/biː rɪs'pɒnsəbəl fə ˌsʌmƟɪɳ/
	
	Sisi Albright, Director of Marketing, is responsible for marketing policy and the worldwide sales force.

	rule (n)

   unwritten rule
	/ruːl/

/ʌnˌrɪtən 'ruːl/
	
	There's a long list of unwritten rules about business lunches that can't be broken.

	running (n)
	/'rʌnɪɳ/
	
	The CEO is the person on the board who is responsible for the day-to-day running of the company.

	sales (n pl)

   sales force

   sales pitch
	/seɪlz/

/'seɪlz fɔːs/

/'seɪlz pɪʧ/
	
	Our sales exceed two million dollars' worth worldwide.

The marketing director is responsible for the worldwide sales force.

It is better to use a low-key sales pitch in Japan rather than the "hard sell".

	served with
	/'sзːvd wɪƟ/
	
	The steak is served with vegetables and potatoes.

	strategy (n)
	/'strætəʤi/
	
	The CEO is in charge of long-term strategy and planning.

	toast (n)

   offer a toast 
	/təʊst/

/ˌɒfə ə 'təʊst/
	
	In other countries, you don't talk business until the first glass of wine has been poured and the host offers a toast.

	type (n)

   a type of
	/taɪp/

/ə 'taɪp əv/


	
	"Tagliatelle" is a type of pasta.

	working lunch (n)
	/'wзːkɪɳ ˌlʌnʃ/
	
	A working lunch can be an effective way of holding an informal meeting.

	worldwide (adj)
	/wзːld'waɪd/
	
	The marketing director is responsible for the worldwide sales force.

	worldwide (adv)
	/wзːld'waɪd/
	
	Our sales exceed two million dollars' worth worldwide.
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